About St George’s Ascot
Capable, Confident, Connected
St George’s Ascot (SGA) is an independent boarding and day school with approximately 270
pupils aged from 11-18 years about 45% of whom are boarders (both full and tailored) and
with a Sixth Form of approximately 80 pupils.
We are a welcoming school with a warm sense of community. Visitors are impressed by our
facilities within a beautiful setting and the ambition of our educational provision, but most
of all they are delighted by the girls who are truly special.
Our unique extended day allows all girls the time and space to foster confidence,
independence and academic curiosity through our Connected Curriculum, which provides a
future-facing education exclusively for girls in a world that was not designed for girls. The
Connected Curriculum is an extra programme for study and enjoyment that introduces the
girls to contemporary subjects and topics, through speakers, workshops, classes and visits.
Our academic results are impressive, with the ‘value-added’ in public examinations a real
strength. We understand how girls learn effectively and we regularly add at least one grade
higher at GCSE and A Level than baseline testing would suggest. Our pupils achieved the
following results in 2021:
A Level: 77% A*-A, 100% pass rate, GCSE: 60% 9/8 , 78% 9-7, 100% 9-4
Over the past two years at GCSE, St George’s has been placed in the top 5 to 10% of schools
nationally for value added.
St George’s offers an education that is grounded, relevant and fosters employability.
The school operates as an Educational Trust administered by a Board of Governors, is a
member of the Girls’ Schools Association (GSA), Boarding Schools Association (BSA), and is
ISC accredited.

Our location
The School is approximately 25 miles west of central London, on a beautiful, leafy 30 acre
site, within walking distance of Ascot High Street. We are close to Windsor, Eton and
Bracknell and equidistant from the M3 and M4 motorways. Ascot High Street can be reached
on foot in five minutes while Ascot Railway Station is less than a mile away.
All facilities are on site and include, amongst others, a state-of-the-art 350 seat theatre, three
boarding houses, a sports hall, squash courts and gym, spacious library, Science centre,
photographic, textiles and art studios, 6 floodlit netball/tennis courts, extensive sports
pitches and a 25m 6 lane indoor swimming pool.

The Marketing Department
The Marketing Officer in Residence will have specific responsibilities for Visual Content
Production & Operations. They will also have some defined responsibilities for supporting
the Boarding staff who provide out of school hours wraparound support for pupils in our
Boarding houses.
This is a new and exciting role and the successful applicant will be a member of the
Marketing Department, due to become three staff, overseen by the Director of Marketing
and External Communications (DMEC), who has responsibility for leading and managing
the team to deliver the SGA Marketing Strategy. We are keen to heighten brand awareness
across a broad range of channels, and we are not only looking for someone to deliver the
important tasks, skills, and expertise required of the role, but also to bring new energy,
enthusiasm and ideas to the fore, tapping into the vibrant community in which we thrive.
This will be a varied post for a candidate with previous digital and visual creative marketing
and administration experience, with a desire to learn and develop their skill and who wishes
to be involved in a professional and busy boarding and day school community.

Person Specification
Person Specification – Skills, Experience and Qualifications
● A talent for visual creative marketing
● An imaginative and connected approach to marketing activities
● Strong and competent IT skills and the ability to use a range of Microsoft packages
including Word, Excel, Adobe InDesign, Photoshop, and previous experience of
using a CMS.
● Confident photographer and videographer.
● Willing and able to deepen existing, and acquire new skills, with a propensity to
learn new systems.
● Strong organisational skills and an ability to work independently when necessary.
● Keen eye for detail and good at proof-reading.
● Team player but is comfortable with being empowered to deliver autonomously own
professional outputs. Will provide peer support for colleagues in Marketing, External
Communications and the Admissions Department when required.
● Excellent relationship management skills with staff, suppliers and pupils.
● Excellent verbal and written communication skills (good grammar is essential).

●
●
●
●
●

Desirable
Degree or equivalent qualifications or experience commensurate with the
requirements of the role.
Understanding of digital marketing processes and conventions.
Excellent communicator.
Be flexible with a ‘can do’ attitude.
Be able to stay calm under pressure.

●
●
●

Be diplomatic, discreet and confidential at all times.
Experience of marketing creation in an educational, customer centric setting.
Ability to work successfully with the designated Marketing and Admissions Upper
Sixth Prefect.

The successful candidate will:
● Have a professional, helpful and friendly approach in order to ensure a positive
image is conveyed.
● Be motivated with drive and enthusiasm.
● Be resilient and able to cope with the rigours of the busy Marketing Department and
life in a lively boarding school .
● Be committed to the School’s values and ethos
● The role requires excellent organisational and time management skills, the ability to
work as part of a team, work under pressure and to multi-task. The candidate must
be proactive, flexible and positive. The applicant requires professionalism and
discretion and a strong attention to detail. This is an ideal role for someone who
enjoys interacting with people and providing a high level of customer service.

Key responsibilities (not in order of priority):●

●

●
●
●

●
●
●

Talent for creative thinking, and the ability to translate the SGA brand into
compelling visual content, directed and gathered from a variety of media, and
deployed across multiple channels.
Strengths in photography, videography and design, with the ability to create a high
quality artwork representing SGA, including the design and production of events
flyers, prospectus development, in year-content for The Dragon (SGA’s Annual
School Magazine), and the delivery of brochures of strategic importance, e.g - the
school’s Environment and Sustainability Plan.
Core strength of understanding and delivering a well balanced digital and social
media marketing plan.
Planful and frugal, ensuring maximum return on investment for marketing
expenditure in designated areas of responsibility
Confident in working with internal stakeholders and external suppliers, holding
others to account for meeting deadlines to ensure marketing activities are delivered
on time, on budget and on brand.
Engaging, collegiate and able to open up opportunities to highlight the SGA brand,
in ways that may have previously been untapped.
Willingness to maintain and develop the SGA Brand Guidelines, ensuring SGA is
properly represented at all times by all members of staff and third parties.
Website maintenance, including regularly refreshing content and news stories,
ensuring SGA’s window to the world is kept at the highest possible standards.
Include the assistance with the creation of online Wufoo forms to support key
Marketing and Admissions events.

●

●

Collaborate with the Marketing Officer (Creative Written Content, Digital and
Operational Delivery) with: designing, editing and issuing digital communications
through MailChimp; support prior to key admissions events such as packing up
marketing collateral and monitoring stock levels of such collateral; support as
required at key Marketing and Admissions events such as ‘What School Next’ events
and ‘Open Mornings’, which may occasionally be at the weekend.
Occasional administrative support as reasonably required by DMEC

Residential Arrangements and Boarding Responsibilities
In addition to the Marketing role, the Marketing Officer in Residence will undertake some
boarding duties, reporting to the Deputy Head (Pastoral) in this role. This will involve
providing support to pupils within the boarding community; working with Housemistresses
to provide supervision of boarders. This is likely to involve working on a small number of
evenings during the week and one day at the weekend when pupils are in School.
St George’s has three boarding houses:
Markham accommodates pupils in Years 7 to 10.
Knatchbull accommodates pupils in Years 11 and Lower Sixth.
Loveday accommodates Upper Sixth.
There are currently nine resident members of the Pastoral Team. The Deputy Head (Pastoral)
is in overall charge and is assisted by three Housemistresses who lead a support team of
Resident Tutors.

Salary and Benefits
a.

Start date: August 2022 for the right candidate. The post is expected to be a fixed
term contract until August 2023 but may be extended.

b.

Hours of work: This is a 52 weeks per year role, working 28 hours per week in the
Marketing Department, with hours to be worked between 08:30 - 17:00 on four days
per week (between Monday and Friday), plus one day working in the boarding
community at the weekend (except on Exeat weekends when the school is closed and
during School holidays). There will also be a requirement to work occasional
evenings or weekends to support School and Admissions related events for which
time off in lieu will be given. The exact pattern will be agreed to suit the School and
the successful candidate.

c.

Salary: Dependant on experience but is anticipated to be in the range of £18,000 £22,000. Accommodation and meals are included as below.

d.

Pension: the successful candidate will be auto enrolled in the School’s pension
scheme if eligible.

e.

Notice Periods: The the notice period required by either side to terminate your
employment will be two months.

f.

Accommodation: A self-contained one bedroom flat within one of the School’s
boarding houses is provided throughout the period of employment, inclusive of all
bills. Because this is a girls’ senior school and all accommodation is within the girls’
boarding houses, we are required to appoint a female member of staff for this role.

g.

Facilities: You will be provided with meals free of charge on each working day in
term time (when the kitchen is open). You will be expected to take meals in the
dining room if and when you are on breakfast and/or supper duties as you will be
required to supervise and monitor the attendance of pupils during these times.
Members of staff can use the school’s sports facilities (e.g. swimming pool, gym) free
of charge at allocated times. There is free car parking on site.

h.

Dependents: The post holder’s children may, upon passing the entrance
assessments, be eligible, at the discretion of the Governors, for a reduction on the
basic tuition fees.

i.

Holiday: The post-holder is entitled to four weeks holiday plus bank holidays
annually; in addition the successful candidate will be entitled to a further five days
leave to cover the Christmas shutdown period. These additional days will be
specified by the Bursar and will be dependent on how the calendar falls over the
Christmas period. Bank Holidays occurring during term time are considered to be
normal working days. Some holiday may be taken during term, and some will be
taken in School holidays and all will be with the prior agreement of the DMEC.

The Process
Letters of application to the Head, Mrs Hewer, should be no more than two sides of A4 and,
together with the completed application form and confidential cover sheet should be
emailed to recruitment@stgeorges-ascot.org.uk and reach the School 12 noon Monday 6
June.
It is intended that the first round interviews will be conducted remotely on the morning of
Wednesday 8 June followed shortly thereafter by final round interviews conducted in
School.
The School reserves the right to interview suitable candidates before that date, if deemed necessary.
St George’s School is committed to safeguarding the welfare of children at the School. Therefore, this appointment will be subject to a successful disclosure check from the
Disclosure and Barring Service. This will give details of all spent and unspent convictions and other recordable matters. A policy on the recruitment of ex-offenders is
available, if required, from the School Office. The supplied references will be taken up and the School may approach previous employers for information to verify
particular experience or qualifications. A medical questionnaire will be required to be completed by the successful candidate .

